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  SPOTLIGHT  

A Fresh Look – Is Now the Time to Sell?
By Larry Hirsh, President, Golf Property Analysts 

Back in January, I raised the same question. Six months later,
the world has experienced some changes. The war in Ukraine
has in�ated gas prices and impacted the supply chain for all
products and the COVID pandemic has made travel more
challenging as sta�ng shortages not yet replenished has
yielded a need for pilots, baggage handlers and more. Golf
courses and clubs are also experiencing sta�ng challenges
both inside and out on the course. Now, as then, it’s about
treating the patient, not the disease and each client’s goals
and objectives are di�erent. All sellers want to maximize
price, but in some cases there are factors which may
prioritize other considerations... READ MORE >>

A Divide-and-Conquer Approach to ‘Grow
the Game’
By David Gould, Contributor, Golf Business

Web-search “grow the game” and you’ll �nd a dozen sports
that use it to promote participation and—�ngers crossed—
increase business revenues. Hearing those three words,
people in the golf business usually expect they’ll be asked to
volunteer time, money or brainpower to this or that campaign.
In the 80-odd years since golf started behaving like an
organized industry with shared needs and goals, do-your-part
appeals have been commonplace. The more time you spend in
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this business, the more programs and slogans you’re asked to
support... READ MORE >>

  FROM AROUND THE INDUSTRY  

>> PGA Tour releases 2022-23 schedule, including major changes to the FedEx Cup  (Golf Diges)

>> 46th Junior PGA Championships Begin Tuesday at Cog Hill Golf & Country Club (PGA)

>> Nonpro�ts host adaptive golf camp in Myrtle Beach area for children of all abilities (WMBF)

>> First Tee Northern Nevada o�cially gains ownership of Wildcreek Golf Course (NSN)

  FROM GOLF BUSINESS MAGAZINE JULY/AUGUST 2022  

Minding Millennials: Younger Players are Loving Golf 
Just two days after getting this assignment to write on
millennials’ love of golf, I got this text from my son,
Connor, who is 25: I just shot a 79 at Heather Ridge Golf
Course. It was a goal to shoot under 80 once in my life
and I did it... READ MORE >>

 
Internship Programs Provide Partial Solution To Labor
Problem
Summer help is one thing. Internships with bright,
motivated college students who might want to pursue a
career in the golf industry are something else entirely. In
an era when good help is harder to �nd than ever,
establishing an internship program... READ MORE >>

https://www.ngcoa.org/golf-business-magazine/2022/july-august/divide-conquer
https://www.golfdigest.com/story/pga-tour-2022-2023-schedule?itm_source=parsely-api
https://www.pga.com/story/46th-junior-pga-championships-begin-tuesday-at-cog-hill-golf-and-country-club
https://www.wmbfnews.com/2022/08/01/nonprofits-host-adaptive-golf-camp-myrtle-beach-area-children-all-abilities/
https://nevadasportsnet.com/news/reporters/first-tee-northern-nevada-officially-gains-ownership-of-wildcreek-golf-course
https://bit.ly/GBMagJuly-Aug
https://bit.ly/3OXxgVP
https://bit.ly/3OXxgVP
https://bit.ly/3PjXp12
https://bit.ly/3PjXp12
https://www.ngcoa.org/info-centers/advocacy/ltm
https://www.ngcoa.org/info-centers/education-center/podcast
https://www.ngcoa.org/info-centers/research


New to NGCOA's Advocacy Center,
our interactive map keeps you

updated in real-time on local and
national legislation critical to your

golf business.

The Golf Business Podcast brings
you informative content to help
your golf course business thrive.

The NGCOA partners and participates
with industry experts to provide

members with timely, business-critical
reports, studies and other research

content.

Share Golf Business WEEKLY with a Friend!
Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-to-

business news about the golf industry. CLICK HERE to subscribe. 
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