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GET YOUR BUSINESS
Perspective from the Podium: Timely
Sessions and Unparalleled Networking
Highlight my MCOR Experience

By Michael Williams, Contributor, Golf Business

NGCOA's 27th annual Multi-Course & Resort Operators Retreat
(MCOR) was held last month in Charleston, SC. It was only my
second time attending the event, but | was looking forward to
it for a variety of reasons, not least of which that | would be
serving as Master of Ceremonies for the first time. MCOR is a
unique gathering — part social event, part strategy session,
part learning symposium. Last year's was in a familiar location
but an unfamiliar place on the calendar. There was a sense of

gratitude and relief at MCOR 2021, a sense that the event was RECEWE’*EEE;:%%E%E&%NTMES
a defiant declaration that, much like the golf industry during

« National account fountain pricing
+52.25 per gallon rebate on PepsiCo fountain gallons
+$1.00 per case rebate on PepsiCa 24 pack bottles and cans
+81.50 per case rebate on Gatorade 24 packs
«Loaned fountain, bottle, and can equipment

app reciate th e great win dfall th at so un expected ly came Wlth «Free installation of equipment, including water filtration

the pandemic, the men and women who operate the places
where so many had found relief were determined to gather to

«No charge for fountain or cooler repair services

the onset and endurance of the pandemic... READ MORE >>
TOLEARN MORE, CONTACT KELLY BISBEY AT:

KELLY.BISBEY @PEPSICO.COM | 813.361.9583

SPOTLIGHT

U.S. Kids Golf Provides Soup-To-Nuts Profit
Centers While Growing the Game

By Steve Eubanks, Contributor, Golf Business

If you consider almost every aspect of the golf business —
retail, agronomy, architecture and design, tournament
operations, instruction, new players and more rounds:
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everything but food and beverage, HR and payroll — no
company in golf has done more to grow the game than U.S.
Kids Golf. In fact, it’s not close. From providing a revolving
stream of ready-to-use equipment — open the box and take
out a bag of clubs — to running the largest kids golf tour and
youth championships in the world, to training youth coaches,
to revolutionizing course design and making dramatic speed-
of-play innovations — the 26-year-old Atlanta-based company
has changed the industry for the better... READ MORE >>

FROM AROUND THE INDUSTRY

>> Converting to Bermudagrass Fairways (usGa)

>> PGA Jr. League: Players Get the Tour Experience (pea)

>> The First Black Country Club Becomes a Historical
Landmark (AAGD)

>> USD 41.04 billion Growth in Golf Tourism Market Size (cision)
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Fueling a Refortified Industry

Powerful private capital is getting pumped into the golf
business like never before. And we’re not talking about
$25 million paydays on the LIV Golf circuit or nine-figure
contracts reportedly offered to Phil Mickelson and Dustin
Johnson to join the new pro... READ MORE >>

Operation 36: Shooting for 1 Million Golfers

Matt Reagan is a man on a mission — a mission for a
million. His goal: to introduce golf to one million people in
the next five years. He’s been at it awhile. Back in 2010,
he and his co-worker Ryan Dailey were working at Keith
Hills Golf Club in Buies Creek, North Carolina... READ MORE
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TOM
BROOKS

The Nevada Native
Becomes NGCOA's
Newest President

NGCOA's Advocacy Center

Education and resources
to keep you informed of industry-related
changes and challenges.
'S

The NGCOA strives to provide
guidance, interpretation and
suggestions for action when it comes
to industry related challenges.
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PODCAST

Listen to, subscribe to, or download all the

Golf Business Podcast episodes

iTunes Store

CTroeemi |

ngcoa.org/podcast

The Golf Business Podcast brings
you informative content to help
your golf course business thrive.

DMA Market
Comparison
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Weather
for June Impact

2022 Report

SAGACITY
GOLF

July 2022 |
Covid’s Golf Now Available in
Surge + Facility

Pricing NGCOA's
S Research
SPORTS: Center
LEISURE

RESEARCH GROUP

The NGCOA partners and participates
with industry experts to provide
members with timely, business-critical
reports, studies and other research
content.

Share Golf Business WEEKLY with a Friend!

Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-to-
business news about the golf industry. CLICK HERE to subscribe.

The views and opinions featured in Golf Business WEEKLY are those of the authors and do not necessarily reflect the position of the NGCOA.
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